Saathi

Pads that are good for your
body, community & environment
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Award Winning Team
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3 TR CorFounder & CEO Pavan Baker =
MIT, INSEAD, Oracle = ; ==t
ORACLE Full-time Bakeri Group bakeri
Eddy Jetjirawat
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Head, Sustainable Business ﬂfOSyS
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] Grace Kane
TUDelft Co-Founder & Advisor
MIT, TU Delft
Part-time
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30+ years of experience | Team: (Full time: 6 ; factory staff: 10 ; Interns: 7)
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Issues

https://www.downtoearth.org.in/infographics/managing-menstrual-waste-in-india-63356

BODY
60% of women experience UTIs in their lifetime

70% suffered from RTIs
Women in urban & rural areas experience rashes, irritation and infections
due to the plastic and chemicals in pads or unhygienic alternatives to pads

COMMUNITY

Almost 23 M girls in India drop out of school annually.
Lack of menstrual hygiene management facilities, unavailability of sanitary
napkins awareness about menstruation.

ENVIRONMENT
Only 36% of women use sanitary pads in India
# of pads used per menstrual cycle: 15 (conservative estimate)

# of pads used in a year in India: 21.8 B disposable pads
Majority of sanitary pads are not biodegradable/compostable.
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Saathi: A Holistic Solution <

Good for Body, Community, and Environment

100% Natural

No rashes, Skin Irritation
Thinner, Softer, Comfortable

An affordable, Eco-friendly choice

100% Biodegradable & Compostable

Highly Absorbent,
1.5X more than conventional pads
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https://sustainabledevelopment.un.org/?menu=1300

Our Proprietary Technology

fv: £LENTED
Natural Feedstocks Ll oS Product Suite

Patent Granted :
: Single Platform Technology :
Banana ¢ . : Sanitary Pads
Bamboo : : . Other Products
: Other Natural Fibers ;.. Other Products
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Our Business Model

100% natural & biodegradable
Everything from pads to packaging
biodegrade within 6 months

Banana & Bamboo fiber

Bamboo & banana use 6X less
water and 10X Lless fertilizer than

Urban subsidizes rural cotton and are abundant in India

Urban women purchase Saathi
pads online and in retail at a
premium which subsidizes pads
for women in underserved areas

7 ar
o

: Additional income to farmer
I We buy stems (normally
' discarded) from local farmers,

\ which provides additional
‘ income
.»‘

Zero waste process $.2
Our factory has a zero-waste ¥ \ Empowering women
manufacturing process. \ /

\ aarli;

We employ underprivileged
women in our factory.
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Our Impact and Partnerships

. Potential in next 5 . .

Sale of Saathi Plastic Avoidance Credit will

50 MT 18000 MT bring in additional revenue while helping
T Plastic Plastic » corporates achieve UN SDG targets

58 MT CO, 21000 MT CO, Dalberg (&) rePurpose

Health N1 BT E N N
Women who 40k 10M & ‘cx) _M/\. E @' fl/" =) @ .n)s

experienced

rash-free menstruators menstruators . .
periods CSR programs multiply impacts
» Working with corporates multiplies these
Jobs (women) 350 32k impacts faster and helps corporates achieve
women women
ESG targets
Economy
Additional
incc;rrllc;nt?) $97‘2k $5M

IENES
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Competition o
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Nnafracare

High Quality
(12-30 INR per pad)

Healthy/Eco-friendly
(35-55 INR per pad)

Saathi Pads

(15-30 INR per pad)
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JAYAASHREE INDUSTRIES

Affordable
( 5-12 INR per pad)
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Revenue Model
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Saathi provides plastic credits to A PEDPLE'S MOVEWENT
corporates and partners with

corporates and NGOs to provide DE TRUS AHMEDABAD BB AT TVBODH
pads to rural areas Dalbero — &rp MTTVEO
| - £ v - 8 ‘

Major Channels:
V aathi ' LBB
Business To Consumer (B2C) ‘S’/‘ SHEROES =

Saathi sells through various

e-commerce platforms and am azon Flipkart 4
"

retail stores across India
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Traction & Demand
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GOVERNMENT OF GUJARAT
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Details Fund allocation
Hiring 2 interns to run workshops and translate content to raise awareness 200 USD
about period poverty and also how to use menstrual products
Reach 100 women and girls for 12 months with completely biodegradable and 1300 USD

compostable sanitary pads
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Providing our

Customers
An #EcoFriendlyPeriod
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